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The impact of consumer confusion on the product rollover strategy

ZHA Yong, HU Zhangchen, XU Chuanyong
(School of Management » University of Science and Technology of China» Hefei 230026, China)
Abstract: With frequent product upgrades, consumers have substantive difficulty in differentiating
products from various generations, which leads to consumer confusion. This brings great challenges for the
firms when choosing product upgrading strategies. To address the impact of consumer confusion on firm’s
rollover strategy, a joint quality and pricing optimization model was constructed, incorporating the effect
of consumer confusion. It was found that, under the single rollover strategy, wherein only one upgraded
product is offered, the price and quality of the upgraded product decrease with the increase in consumer
confusion, and so will the demand and profits of the firm. Under the dual rollover strategy, wherein both
an upgraded product and the base product are offered, if the level of consumer confusion is lower than a
threshold, the price and quality of the new product increase with the increase in consumer confusion. and
so will the demand and profits of the firm. However, when the level of consumer confusion is higher than

the threshold, the price and quality of the new product remain unchanged, and so will the demand and

Wi B . 2016-11-04; fEEIBH# . 2017-03-27

EE&THE: ERARBEIES (71171182, 71371008, 71671173) ¥ 1.

TEEB N BB ,1977 48 W+ /Rl 2 58 5 A2 BB L. E-mail : zhabeer@ uste.edu.cn
BWAESE . K+ /BIE 42 . E-mail: xcy@ustc.edu.cn



%11 4

el RS & T R S DR A 941

profit. When consumer confusion is at a high level, the price and quality of the new product under the dual

rollover strategy are greater than those under the single rollover strategy. If consumer confusion is at a low

level, the firm chooses a single rollover strategy and otherwise dual rollover strategy is profitable.
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